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Advertising & Marketing Opportunities
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Online Opportunities
VisitTampaBay.com is the official tourism marketing website for the
Tampa Bay area putting you in front of millions of visitors each year.

eNewsletters
Three different monthly and quarterly eNewsletters are directed at
leisure visitors, meeting professionals and our community partners.

Print Publications

The informative and beautifully produced Official Tampa Bay Visitors Guide,
Tampa Bay Meeting Planner Invasion Guide, Official Visitors Map,
Dining & Nightlife Guide and Invasion Guide, targeting the leisure audience.

Cooperative Marketing Opportunities
Visit Tampa Bay's co-op program continues to grow as we offer
multi-dimensional benefits to our tourism-industry partners.

Visitor Center
Tampa Bay's Official Visitors Center, located in Channelside Bay Plaza
next to Cruise Terminal 2, attracts more than 31,000 visitors each year.
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_ SPEND OVER
$3 BILLION
ANNUALLY

SPENDING BREAKDOWN:

FOOD & RESTAURANTS/$824 million

RETAIL/$287 million

LOCAL TRANSPORTATION/$337 million

LODGING/$713 million

ENTERTAINMENT/$524 million

As the official destination marketing organization for Tampa

Bay, Visit Tampa Bay develops a wide array of marketing Unlock Marketing Treasures

initiatives and platforms that support and promote our area

Charlena Owens
to visitors, convention attendees and more. Our marketing Marketing Sales +Media Relations
and advertising opportunities may be customized to suit your 0813.342.4085 / F813.218.3335
company's specific business objectives while reaching COwens@VisitTampaBay.com

targeted consumers in new, fresh ways.



ONLINE OPPORTUNITIES
VisitTampaBay.com

OVER
1 MILLION
VISITS & OVER
3.75 MILLION
PAGE VIEWS
ANNUALLY

WHY ADVERTISE WITH
VISIT TAMPA BAY?

* VisitTampaBay.com plays a vital role in influencing visitors to book
travel to Tampa Bay and make important decisions regarding
accommodations, dining, things to do and more

* Digital enhancements ensure your advertising messages are
delivered when visitors are making travel decisions

* Ranksin Top 5Google and Yahoo searches for key words “Tampa Bay”
* Expand your reach and showcase your business in a robust way

* Free monthly reporting and optimization
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FEATURED PARTNER
LISTINGS

* Ensure your business attracts visitors, meeting
professionals and travel professionals as they plan
their next visit to Tampa Bay with a featured listing
on VisitTampaBay.com

* Position yourself as a leader to the most qualified
audience on the site

* Featured listings appear onrelevant category
pages, driving more visitors to your business

SPONSORED CONTENT

* Drive qualified traffic to your site with ads
seamlessly integrated into the site's content

* Allows advertisers to feature a photo and text in
specific channels toreach your targeted audience

* Available on entire site or targeted section of site

CUSTOM CONTENT

* Photos and/or videos combined with headlines,
description and website link

* Available on entire site or targeted section of site

BANNER ADS

* Offers visual representation and high exposure to
visitors, meeting planners and travel professionals

* Banner ads are sold on SOV (share-of-voice) basis
and includes monthly reporting to track your return

¢ 300%x250 banner ads are available on the Home
Page, Meeting Professionals Home Page and Travel
Professionals Home Page

* Leaderboards, skyscrapers and button ads are
available on event microsites

Contact Charlena Owens for

online ad rates and packages.

MOBILE SITE

* The official mobile website for Visit Tampa Bay
individuals can link to many of our restaurants,
shopping, museums, attractions and more

* Mobile devices now account for more than 509% of
alllocal search and is growing exponentially

* Adhesion banner ad available on mobile site and
remains on each page of site

* Featured content and partner listings available
aswell

* Sold on SQV (share-of-voice) basis and includes
monthly reporting to track your return

AUDIENCE &REACH

Gender:
71% Female

Age:
N%  25-34yearsold

35-44 years old
45-54 years old
55-64 years old

13% 65+ yearsold

Level of Education:
29% High school graduate

Some college

College Graduate

Graduate Degree

Household Income:
24% S100k +

S50k +

Independent analysis of visitor requests
for information, March 2008




L RZNIU U MEETINGS | TRAVELPROFESSIONALS

A, Play | Stay Eat

HOME PAGE
ADVERTISING SPACE

» Discover Tampa Bay

F 5

Book Early and Save

UNLOCK ) ’ Tampa Theatre

SOME OF T

Home Page Unlock
Collage (Large)

Home Page Unlock
Collage (Regular x 5)

TAMPA BAY
BLOG

> View More Posts

Visil Tampa Bay, local businesses, civic leaders > Susch Gardens Tampa
and the community have formed a patnarshipta Bay

SeIce JOurneRn o Accurale, MCial and ——
refable information about the Tampa area The

\nfcrmatipn provded on s siie has you and e~ T he Flerida Auerium
pleasure of your travels as the first priority. > MOsI

> Tampu's Lowry Park Zoo
> Tampa Misaum el Art

BOOK ONLINE FUIGHTS CAR  PACKAGES  ATTRACTIONS  Or call 1-477-230-00T8

i oot Dste Reme Hear o w  # o Chiden sEancH

000000006

Deals - Uniock Tampa Bay  Media Room Sports Commission
Getting Around Partners FAQs
SETKELIN S CNE Maps ListYour Business  Privacy Policy

I B conuctus Linkto Us

Weather 5 View past issues

Tampa Bay Blog
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¥ FAVORITES MEETINGS | TRAVELPROFESSIONALS

TAMPA BAY Masthead (Large)

Masthead (Regular) > \ o > : < ; and cutue to

Masthead Takeover

CATEGORY
PAGE
DISPLAY

Content Feature

Pm—
SEARCH PLAY
Play
acation s Giwgoy
Arts & Culture -
Aftractions
Cruses - .
Play Listings
Enteriainment & Nightiife
Sortby: A7
Eamily Fun
Goit

Nearby Beaches

Featured Listing

Quidocers & Nature

Shogping
Sports
Bok Tower Gardens
Exp 8’5 i aned nah i i
MAPIT | DF
MAP IT
SHOW MEXT 10LISTINGS
BOOK ONLINE roms rums iR Packacss  ATTRACTIONS  Or oall 1-877-230-0078

varts ; 00000000

Uniock TampaBay ~ Media Room Sports Commission
Gelting Around Pariners FAGs

Deals

Signup for our eNew Maps List Your Business  Privacy Policy

EETTEE Sitemap

Weather View past issues

Tampa Bay Blog

enpa Bay. Al




ENHANCED
PARTNER e
LISTING e T | e

Expanded Multi-Media

Expanded Amenities and Details
Integration with Deals

Integration with Events
Editorial Content

Integration with Partner Social
Integration with Reviews

Amenities

@Y tripadivisor

PARTNERTIP:

Post deals, packages, events, social media
feeds and more on VisitTampaBay.com
atno charge!

BOOK ONLINE = [sbsry] fesm | (mesises | |tinestees
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Target meeting professionals seeking information on MEETIN G
hosting conventions, meetings and events in Tampa Bay.
PLANNERS

WA (IS HOME
Searc wrs X
MEETING PLANNERS
Inl npa Services = Submit RFP | Find a Contact

Convention Center

4 Meeting Home Page
Banner Ad (300x250)

Meeting Home Page Why Links E

SIGN UP FOR OUR ENEWS

- Vi

Deals 00000000

Getting Around GET Tampa Bay s Privacy Policy
Tampa Bay Blog autrien i FAGs

Maps Media Room About Us Sitemap

Weather

i




Maximize your exposure by advertising on Tampa Bay's
TR AVE L primary marketing site for global travel professionals.

PROFESSIONALS
HOME PAGE , e

}‘ Search Iravel Prolessionals a

TAMPA BAY VL

PROFESSIONALS Unlock Tampa Book | Group Tours

%, Why Tampa Bay

MEMORTES

> Discover Tampa Bay!

Uniock the leaye to graat group toure » Buseh Gardens Tampa

Tatnps Bay is e perfect place to st Wi L

uriegue g 164 de35 and fnersries combined > The Flotida Aguarism

wilh 8 st of fodging Expeences hers B interiational Piadas Bey

o dincayer ‘W imite you 10 coma aione our Street

ity (1 B0l inmSIons are welcoma! Dscover 0w MOs!

haspiality and find scmething differsnt - reasue

awnis vou in Tampa Bay = Tampa Bay History
Center

> Tampa's Lowry Park Zoo

N e

SIGN UP FOR OUR ENEWS

0000000 O =

GET Tampa Bay Sports Commission  Privacy Policy
Tampa Bay Blog Partner information  FAQs.
Getting Around About Us Sitemap

Maps.
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Play ' Stay Eat

* EVENTS *GETTING AROUND
* DEALS * WHATSNEARBY

MOBILE

WEBSITE

NELCo4
Toﬁ“m Bw

Caesar praemuniet satis uftilitas fiducias,
utcungue tremulus apparatus bellis

> Call ToAction

YOURS TO

CLAIM

Saetosus chirographi adquireret lasclvius
toncite oratoei vik.

Over
170,000

Visits
DISCOVER
Sponsored Content el Annually

incari plane adlaudabilis matrimanii
m caesar bellis.

UNLOCK

SOME OF TAMPA'S
BEST KEPT SECRETS.
G tips. suggestior

> Call To Action

FAVES (3) eNEWS FULL SITE

78°F Scattered
Thunderstorms

0600
009
TAMPA BAY
g
*Banner remains on each page. "

CLICK FOR TICKETS
AND DEEP SAVINGS




Reach targeted audiences for specific events
EVENT being held in Tampa Bay each year.

MICROSITES

JNLOC LINCULEI MerTinGs | TRAVELPROFESSIONALS
]
TAMPA BAY

o HoME EVENTS OUTEMCK BOWL

SHARE

Outback Bowl

Celebrate 28 years of football in paradise
Weanesday, January 1, 2074

Imagine 65,000 coleg al fans, fro

SHOW WORE
Events e Leaderboard
‘ ‘ (728x90)
Tampa Say Black Heritags Festival !
Gasparllla Season Schedule of Events
Monday. December 30. 2013
Fiorida State Fair er Beach Day
Strawberry Fastival
Spring Training
Indian Film Acadamy Awards
Contact Information Qoooniesr 31, 2018
Sch Year’s Eve Parade & Pep Rally 160%600 Skyscraper
& Masetn it Tl dine ‘ (160x600)

Medium Rectangle S |
(300%250) Wetioselay: dasiusry 1, 20

Pregame at Raymond Jam

SHOW MORE
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View Email Online

TAMPABAY  Play Stay Eat

UNLOCK TAMPA BAY

Come for the Game, Stay for the Treasures
Vit betier place to walch a bowl game, than in beautiful Tarmpa Bay?
The LBU Tigers and lowa Hawkeyes will square-off in the Qulback Bowl
on January 1t al Raymond James Stadiunm Unleck Mere

Let Visit Tampa Bay build a complete marketing
package for your business, so you can reach the right
visitors, at the right time, with the right message.

Tampa Bay Black Heritage Festival
Celebrate the many contributions and influsnces African Americans
have made on our sociely al the Tampa Bay Black Herltaga Feshival
This fen day festival has everyihing from live entanainment o excting
cullural evients for e entre femily 1 enjos Unlock More

DIVE IN TOINCREDIBLE

ADVENTURES

Visit Tampa Biay chicieaders » Tanpa
and the commurity haveormed a parinershi . Bay
sarce poul noed o7 acarate. omicialand
reliable imformation about the Tampi area. The
nformation provided on T Srle i you And e
pieasUre: of Four ITaveds 35 e Srst prionty » Most
» Tompa Bay History
Center
= Tampa's Lowry Park Zoo
» Tampa Musewna Ari

* Epicursantiotl
+ The Flarida Aquarium

Unlock the Adventures
in Gasparilla in 2014
Ay 1 aver

Book Your Tampa Bay
Vacation

‘hether you need & hatel, Night | Plan your Tempa Bay
ar car rantsl — Uniack your i5ip o sdvaniume
anline Book Now Discovor Mors

DIVE IN TO UNTOLD i

ADVENTURES

4

£OOL SHOW, LIGHTS AND MORE.
e LRI

VisitTampaBay.com
0, Tampa, Fi

ampaBay.com

FORWARD TG A FRIEND

DIVEINTO UNTOLD

ADVENTURES

nd the treasures you seek, and get a view to match. In Tampa Bay,
gams blend with authentic histary to create awe-inspiring
tures, Whether your quest is for world-famous art, sensational live
5 3 rtalnment or ather untold delights, thrills await around every comer.
Discover Tampa's treasures at ExploreTheArts.com

GHLOCE Discover Tampa's treasures at ExploreTheArts.com

Unlock Marketing Treasures
TAMPA BAY 3'4 Charlena Owens
b @il o TAMPA BAY Marketing Sales + Media Relations

0813.342.4085/F 813.218.3335
COwens@VisitTampaBay.com




LEISURE VISITORS
AUDIENCE

Leisure e-newsletter features information of
interest to visitors and local residents -
including events, special promotions, new
attractions, activities and more.

* Monthly Distribution: 30,000+ Opt-In
Consumers

* Partner Cost: $750/Month or $7,650/Year
* Banner Ad Dimensions: 250x250
* Only two advertisers per issue

14 VISIT TAMPA BAY MEDIA KIT

MEETING
PROFESSIONALS
AUDIENCE

The meetings e-newsletter features
information of interest to meetings and
convention professionals, including upcoming
conventions, venue or hotel news, special
incentives for planners, industry updates and
more.

* Quarterly Distribution: 19,000+ Meetings &
Convention Professionals

* Partner Cost: $750/Month or $7,650/Year

¢ Banner Ad Dimensions: 250x250

* Only two advertisers per issue

PARTNERS &
COMMUNITY
AUDIENCE

The partners'e-newsletter is distributed to Visit
Tampa Bay's partner database, which includes
over 700 local businesses and 2,000+ contacts
fromthe hotelindustry to diningand nightlife to
attractions and many more. The newsletter
features partner updates and announcements,
new partners, upcoming partner events,
industry updates and more.

* Monthly Distribution: 2,000+ Partners & Local
Community

* Partner Cost: $500/Month or 85,000/ Year
¢ Banner Ad Dimensions: 250x250
* Only two advertisers per issue




LEISURE

Yiew Email Online

Play Stay  Eat

UNLOCK TAMPA BAY

Come for the Game, Stay for the Treasures
What belter place 1o walch a bowl game than in beauthsl Tampa Bay?
The LSU Tigers arid lawa Hawhayes will square-oflin the Oulback Bowl
on January 1st at Raymond James Stadium Unlock More

5 Sngut
denur i

Tampa Bay Black Heritage Festival
Celebrate the many conli and infl Alrican

e 1 our gociety &t the Herltage Festival.
This len day leslival has fo exciung

culiuta| events for he entie family o enjoy. Unlock More

Unlock the Adventures
in Gasparilla in 2014

Ahay matey
Gasparia 2014 beg
Gasoarda will be

Whether you need a hotel, light
o car rental - Unlock your ing
onine. Book Now

Plan your Tampa Bay
adventure!

CODL SHOW, LIGHTS AND MORE.

FORWARD TO A FRIEND

Just Two Ads

MEETINGS

=

TAMPA BA

Unlock Tampa | Book Plan = Submit RFP

TAKEQVER TAMPA BAY

Discover the Benefits of a
Convention Center

Exparienced staff, quality service and ample meeting space nestisg
Into ane of the premier hosling facilities In the Southeast make the
Tampa Convention Cenler an ideal seliing for your next invesion

Hotel Options to Fit Your Needs

Downtown Tampa's hotels offer impeceanle service with plenty of
amenllies: The inqown Tolley and street car system provide convenien!
conneciions belween holels, the convenlion center and enterlainment
venues Uniock Tampa Bay s hotel opfions|

D InvesT

how yeur event can stay con

Distinctive Dining
rom walsrfront bistros to fine dining
ranis. Lhe quest
mamaratis meal o

B convention etes Team

Volad the 5° Best U5 Arporiby  We are your local destination
Condé Nast Tampa Intermational axpens and are hers 10 assst you
Altpart s just seven miles wesl
of Dewnlown Tampa.

t (TPA}

in fineting the perfact venues and
aocommedatans for your event
Qur services our compiimentary!

I——

REASURES
Discaver
Your Reyto - mm_puﬂu?’s

Citgwide ; Bonus for
Incentives } Bookings!

‘TREASURE
+AWAITS

mpaBay.com
1 S , Tampa, F
-

00000
et

PARTNERS

y Email Online

TAMPA BA

Partner Extranet Submit Deals = Submit Events

UNLOCK TAMPA BAY

Happy Holidays from Visit Tampa Bay

We want la take fhis oppartunily o wish you. our pariners, & very happy
holiday season Vve cannol express enough gratitude for your supporn
and confribulions o our organization as well as to the promation of
Tampa Bay &s a leading destination We ook forward o working with
you in the coming year (o make even grealer sirides for Tampa Bay in
2014 Happy Holidays and Happy Mew Year! - Santiago Corads,
President & CEQ

MAY ALL YOUR HOLIDAYS
BE MERRY AND BRIGHT

Partner Events

Interested in hosting one of our monthly Business by the Bay events in
20147 Contacl Katy Brantey al SKBrantisy@VisitTampaBay com
schedule one st your venue loday. Click here lo register for upcoming
partner vens.

New Partners

What's New

\What's new ar

Convention Calendar

27 meetings will 0e heiz n January

vl more han 135,
axpected. Find oul

Laamn more asout our GET Tampa Thani vou t0.0ur parners who

Bay (Guest Experience Traning) have reached a miestone for

program their years of pannsrship with
Visit Tampa Bey

MNew Websites
Launch Soon!

UPDATE TOUR
LisTINGS Ta2aY - | TAMPA BAY

VisitTampaBay.com
S Site Tampa, Fl

(BO0) 44-TAMPA | P, ITam y.COIm

0000000
=

Allowed Per Month =

Each e-newsletterisrestricted
to only two ad spaces per month




WITH A
DISTRIBUTION
OF 150,000
ANNUALLY

s Guide: " 1L

9 VIBRANT
NEIGHBORHOODS
Y AMP UP THE
ENTERTAINMENT
b
.

EEETRZERE — %

PRINT PUBLICATIONS

Inspire travelers to visit Tampa Bay with
the Official Tampa Bay Visitors Guide

* Engaging print and informative digital integration will keep
Tampa Bay top of mind and inspire travelers to visit.

* While digital mediums keep gaining ground with influencing consumer
decisions on travel, the power of print remains. Harness the potential of
both a printed fulfillment piece and its digitally integrated components.

* The guide relays pertinent information and stories in a format that
consumers respect and are familiar with, while simultaneously
providing a digital connection for tech-savvy readers.

Annual Circulation: 150,000

Distribution:
* Direct Mail * In-Market
* Tradeshows * Digital format on VisitTampaBay.com

Rates & Deadlines

* Ad Space Close: August 29, 2014

* Materials Due: September 5, 2014

* Publish Date: December1,2014

* Ad Rates Range from $1,250 - $18,500

Advertising Sales,
Madden Media

Danah Heye,
Regional Account Manager

dheye@maddenmedia.com
727-542-5462
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TAMPA BAY

MEETING PLANNER

INVASION GUIDE

Our Tampa Bay Invasion Guide includes everything a meeting planner
needs toknow about Tampa Bay's meeting facilities, hotels, attractions,
restaurants, transportation services and more. Reach meeting
professionals considering Tampa Bay for their next event as well as
those who have already selected Tampa Bay as their host destination.
The guides are distributed by our sales and services team at
tradeshows, sales events and through our satellite offices in

Washington, D.C. and Chicago.

Distribution:

* To meeting planners working
with Visit Tampa Bay

*Visit Tampa Bay's convention
& services team distributes at
trade shows, sales missions,
client events, etc.

*Backed by Visit Tampa Bay's
meetings ad campaign including
inserts in Convene and
Mé-C magazines

*Digital versionon
VisitTampaBay.com

Rates & Deadlines

* Ad Space Close: April11,2014
* Materials Due: April18,2014
* Publish Date: Late Spring

TAMPA BAY

othe Next

eve

For mare information:

Adam DePiro

Tampa
Convention

8132424081 . opuss
impaBay.com
Center

ADeFiro@VisitTa

4

* AdRates Range from $500 - $3,500
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Amazing and unexpected.

OFFICIAL
VISITORS
MAP

ACE BOLF COURSES & RANGES:
« Babio Crook Golf Cauree (W13 571 3870

= Wernwmnh Gof Guarse | (72

+ Groscernt Oska Goll Course (77

» Ran il Ranga | (51 6514853

Visit Tampa Bay's official visitors map isanideal and
cost-effective advertising option for attractions,
restaurants, retailers, service providers and more.
The fold-out map features the Tampa Bay region.

Annual Circulation: 100,000

Rates & Deadlines:
* Ad Space Close: April 14,2014
* Materials Due: April 21,2014
*Publish Date:May1,2014
* Ad Rates Range from $500 - $5,000

Map, Dining Guide and
Invasion Guide Distribution:

*Hotels, Convention Center, Airport and more

REGIONAL *Welcome centers

* Convention attendees

MAP
.&l GUIDE *Relocation kits

e ocal areabusinesses
* Available through our website

18 VISIT TAMPA BAY MEDIA KIT




DINING &
NIGHTLIFE
GUIDE

Unlock Tampa Bay's dining and nightlife treasures!

Visit Tampa Bay's Dining & Nightlife Guide features some of the
area’s classic favorites, latest culinary hot spots, top breweries and
trendy nightclubs. Feature your business today!

Annual Circulation: 50,000

Rates & Deadlines:
* Ad Space Close: February 14, 2014
* Materials Due: February 21,2014
¢ Publish Date: March 3, 2014
* Ad Rates Range from $500 - $5,000

OFFICIAL
DINING &
NIGHTLIFE
GUIDE

INVASION GUIDE

The Tampa Bay Invasion Guide is designed to help visitors get the
most out of their experience in Tampa Bay. It includes various events,
shopping, dining, attractions, transportation, etc.! Distributed at
international tradeshows, pre-promote conventions, and more.

Annual Circulation:
Printed in 4 languages: English, Spanish, German & Portuguese

Rates & Deadlines: |
* Ad Space Close: April 21, 2014
» Materials Due: April 28,2014 %54
«Publish Date:May 4,2014 s
* Ad Rates Range from $500 - $7,500

S il ;'-'-;. :
VisitTampaBay.cohi %3 z

*Map, Dining Guide and Leisure nvasion Guide covers subject to change.




COOPERATIVE MARKETING
OPPORTUNITIES

SPEND
LESS FOR
MORE

EXPO SURE Visit Tampa Bay's co-op program continues to grow as

we offer multi-dimensional benefits to our tourism
industry partners. Maximize your advertising dollars by
spending less for more exposure. See individual co-op
programs for contacts and specific deadlines. Co-op
participationis on a first-come, first-served basis.

2014 MEETINGS MEDIA CAMPAIGN

Why Convene? « Monthly publication to 33,000 qualified readers *90% Planner Readers
*Digital editions located on pcma.org and available by iPad and Android apps
» Watkins Research Study names Convene as the leading meetings industry publication (2010 &2012)

Advertising Opportunities:

One-Page Ad in Visit Tampa Bay's 12-Page Insert One-Page Ad in Visit Tampa Bay's 12-Page Insert

-March 2014 Issue | Partner Cost: $5,000 -May 2014 Issue
-Features: 22nd Annual Meetings —Partner Cost: $5,000

Market Survey - Features: Convention Bureau Update
-Ad Space Close: December 31,2013 - Ad Space Close: February 28,2014
-Materials Due: January 3, 2014 -Materials Due: March 31,2014

20 VISIT TAMPA BAY MEDIA KIT



Meetings AND Conventions Magazine

Why Mé&C? Mé&:( subscribers plan an average of 151 off-site meetings annually
of all sizes, allowing your destination the most exposure and potential for being
the destination of choice for one of their next events. M&('s full-time strategic
planners deliver some of the highest buying power within the industry, with the
average spend being $200,000 per each event.

¢ Circulation=50,000

Advertising Opportunities:

One-Page Ad in Visit Tampa Bay's 8-Page Insert One-Page Ad in Visit Tampa Bay's 8-Page Insert
-June 2014 Issue -September 2014 |ssue

-Partner Cost: $5,000 —Partner Cost: $5,000

-Features: Second-Tier Cities & Small Meetings - Features: Affordable Meetings

-Special Section: Florida Guide -Ad Space Close: June 30,2014

-Ad Space Close: March7,2014

2014 ARTS,
CULTURE &EVENTS CAPTURE OUR

CAMPAIGN CULTURE.

Visit Tampa Bay and the Hillsborough County Tourist
Development Council host the Arts, Culture & Events
Co-Op Program, which is a targeted marketing program
generating additional revenue, which is used to promote
the arts in Tampa Bay. Partner with us to maximize your
marketing efforts and reach!

* Target Markets:

-Gainesville/Ocala  -Ft.Myers/Naples
-Daytona Beach/Melbourne

Demographics:

-"Culturally Connected”  -Ages 25-54
-Visit museums, performing arts venues, etc.

Discover Tampa's treasures at Unlock TampaBay.com

WNLOCk

Media Mix / Partner Exposure

-TVNews Partnerships ~ -Newspapers

TAMPA BAY
-Digital ~ -Magazines

iy 6B wine Fm iy
* Partner Cost: $500 or $5,000




Strategy: To reach key markets within close
proximity to Tampa Bay where individuals are
actively seeking “things to do”

Timing: May - July 2014
Key Markets:
* Miami/Ft. Lauderdale
*West Palm Beach

*Ft.Myers/Naples
* Orlando (Daytona Beach/Melbourne)

Target:

* Adults 25-54 (with kids)
*“Family” focused audience
* Visits zoos, theme parks and museums

Media Mix:
* Print
* Digital
* TV Partnerships

Partner Exposure:

*Logoincluded onall print ads,
digital ads and end
of TV spots

* Inclusion on news
sponsorships
and more

* Website Campaign

Strategy: To reach key feeder markets impacting
primary winter travel season

Timing: November 2014 - March 2015

Key Markets:
* Atlanta * Indianapolis
* Chicago *Boston
 Baltimore « Buffalo, NY
*Syracuse, NY * Washington, DC
* Pittsburgh *Detroit
* Charleston * Toronto

22 VISIT TAMPA BAY MEDIA KIT

Target:

* Adults 25-54; “Cultural Seeking” Individuals
Media Mix:

*Digital

*Social Media
Partner Exposure:

*Logoincluded onallinteractive,

high-impact digital ads
*Logo included on:30 or:60 spot
* Social mediaand more



TAMPA BAY'S OFFICIAL
VISITORS CENTER

STAND OUT
INFRONT OF
OVER 31,000

VISITORS —

AYEAR
< \

il

e 4 | -
P10 | tampa Bay

VISITOR CENTER
t

| GIFTS - MAPS - SNACKS * TICKETS
1

Visit Tampa Bay's Official Visitors Center, located
in Channelside Bay Plaza next to Cruise Terminal 2,
attracts more than 31,000 visitors each year. In
addition to brochure distribution, promotions and
ticket sales, partners can take advantage of
additional paid advertising. We offer affordable
advertising options to reach visitors in market.

Available Spaces:
* Premium Window Space
* Wall Ad Space
* Ad Space on Brochure Wall
*Video Showcase
* Custom Packages available

Because marketing your business isnota“one-size
fits-all” endeavor, we will put together a custom
package that fits your needs and budget.
Contact Charlena to schedule a consultation to
see how tourism can benefit your business.

Unlock Marketing Treasures

Charlena Owens

Marketing Sales + Media Relations
0813.342.4085/ F 813.218.3335
COwens@VisitTampaBay.com




Unlock Marketing Treasures
Charlena Owens
Marketing Sales + Media Relations

0813.342.4085/F 813.218.3335
COwens@VisitTampaBay.com
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